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Pantry of the Month: Midtown Family Community Center

AGENCY NEWSLETTER

Director's Letter

Founded in 2007 as a project of the Jones Street Neighborhood Coalition, the Midtown
Family Community Center (Midtown) has served the Siouxland community for over a
decade. Janet Reynolds, the Midtown Coordinator, and her team are hands-on when it
comes to stopping by the Food Bank to pick up fresh produce, coordinating the delivery
of food, preparing meals, distributing food for people to take home and making people
smile as they are served. The Food Bank receives many calls each month about the
Midtown Mobile Food Pantry; anecdotal evidence that tells us people depend on and
look forward to the food and meals provided by Midtown. 

Whether driving through and taking food home from the mobile pantry or sitting down
for a meal as a community, Midtown serves approximately 2,500 adults and children
each month; individuals and families of all sizes. They prepare and serve approximately
600 meals every Saturday, free to the public. During the holiday season, Midtown serves
a Thanksgiving dinner and a Christmas program, complete with gifts. This last Christmas
over 300 kids received not only a warm meal, but a present too. 

In addition to serving the community, you will also see Janet and others from Midtown
volunteering their time at the Food Bank. A mission to enhance the lives and futures of
those they serve and a pillar of service to the community, Midtown’s tireless effort to help
those in need is to be admired.  

I have a few topics to discuss this month. First, in conversations with other Food Bank staff members, I have
noticed a subtle change in terminology. When I started in the food relief business, individuals coming to a
food distribution were often referred to as clients. While this is not an incorrect term, food banks (and food
pantries) are moving to increase customer service throughout its staff and eventually agency network. As
such, consider using the term "guests" instead of clients. This may position your mindset to be welcoming
to the individuals and households seeking assistance. 

Jamie is leading a directive to increase food within the agency network. There are several ways this is
happening. First, retail stores are working with Feeding America food banks o food rescue initiatives. Jamie
will share this information as it becomes available. As more retail stores come on board, there are
increased opportunities for more food for your agency. Second, Food Bank staff is recommending an
increase the purchased food budget to make up for slowing current retail donations. A focus on frozen
protein and the wide variety of dry goods will see increased orders in April. Third, you will also see more
produce available as spring slowly moves into Siouxland. Please see the shelf stable milk Kemp’s recently
donated, as it will be a nice item for all aged guests, as it does not require refrigeration until opened. 

Lastly, the Food Bank staff and I focus on acting as good stewards of the money donors provide us. Please
know we measure this in several ways and one of the easiest measurements is the cost to agencies per
pound of food. In February 2022, Food Bank agencies ordered 208,052 pounds at a cost of $20,633.65.
This works out to be $0.0992 per pound. An image I use to visualize this number is going to a store to
purchase a can of green beans, or a can of mixed fruit, or a pound of ground beef for $0.0992. Further,
these 208,052 pounds represent a $275,436.32 in retail value ($1.324 per pound). The retail value is what
the product would cost at a store. I am deeply appreciative to work for an organization that provides this
low-cost benefit for agencies working in food relief. The staff and I will continue to find ways to decrease
these food costs and continue to increase ways the Food Bank can be utilized. 

- Jake Wanderscheid



A P R I L  2 0 2 2

 

Someone you serve may not meet with TEFAP eligibility requirements (out of state, above income levels).
You are still able to serve the individual with purchased or donated food, but they are not eligible to
receive TEFAP food.
You may have your own eligibility requirements/limits on number of visits for those you provide services
to. When a person signs the TEFAP form, they are self-attesting to living in the state of Iowa and meeting
the income guidelines. Agencies are required by the TEFAP program to serve the individual with TEFAP
food. You do not have to give them purchased or donated food; that is up to your discretion. A person
does not have to prove residency (recent utility bill, I.D.) to receive TEFAP food; an individual self-attesting
they meet the TEFAP requirements is enough and agencies are required to help them. 
Someone may refuse to sign the TEFAP paperwork and again, you are still able to serve the individual
with purchased or donated food.
TEFAP food must be used by the expiration date. Donated and purchased products are generally good
for 1 year past the best-if-used-by date. Knowing what is TEFAP food and what isn't will allow you to
manage using products by the appropriate expiration date.

TEFAP REMINDERS!
USDA/TEFAP food must be separated from non-USDA/TEFAP food. 
This is for a number of reasons:

1.

2.

3.

4.

 
* Knowing what is TEFAP food and what isn't will allow you to serve people in an efficient manner.

 
This institution is an equal opportunity provider.

* You can shop as many times as you’d like but no more 
   than 100 pounds maximum per week
* Please allow a warehouse staff member to
   complete your off-the-shelf slip
* Cost = $.18 per pound
-  No limits on fresh produce & no cost
-  No limits on eggs & no cost
-  Please ask about dairy

SHOPPING OFF-THE-SHELF

https://dhs.iowa.gov/COVID19/FoodSecurity
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ORDERING
 

 Orders must be 250 pounds minimum for delivery. 

Orders must be placed within 48 business hours (by noon) of the 

time you'd like your order picked up/delivered. 

Orders must be submitted within 1 month after the date the order is started.

PANTRY HOURS & ELIGIBILITY POSTED
 

Agencies must establish their own criteria for the individuals they serve (i.e. service area, visits

per month, etc.); however, criteria must be consistently applied and be posted at your
pantry/feeding site. If an Agency does not have eligibility requirements, an "All are Welcome"

prompt is encouraged. Also, both pantry and meal site operating days and hours must be

posted if open to the public. 

             Office hours are 8:00 a.m. - 4:30 p.m.

Warehouse hours are 9:00 a.m. - 4:00 p.m. Agencies may pick up orders during warehouse hours only.

Please include your agency number on checks, not invoice number!

PHONE: 712-255-9741

EMAILS: Jamie at jamie@siouxlandfoodbank.org

Jennie at operations@siouxlandfoodbank.org

 

FOOD PANTRY REFERRALS
 

We understand that many agencies have eligibility requirements, what they can serve and how

often they can serve those in need. If you need to refer an individual to another pantry, we

kindly ask that you provide the individual a printed pantry list or refer the individual to the 

"Get Food" page on our website: www.siouxlandfoodbank.org/get-food. 

D O N ' T  F O R G E T

https://www.siouxlandfoodbank.org/get-food

